XIX
A TALE  OF TWO  CITIES
THE POSITION IN which the German people find
themselves after six months of war can be summed up
in a tale of two cities: Versailles and Munich.
Versailles was Hitler's propaganda slogan from the
earliest days of his struggle for power. To win popular
support for a new and vast rearmament programme in
Germany was the task for which his industrial masters
paid him and helped him into the saddle.
Once he had gained power it was the removal of
one after another of the restrictive clauses of the Treaty
of Versailles cemented his prestige among the German
people. He speaks the truth when he claims that he has
kept his promise to Germany to wipe out Versailles. That,
however, was the only promise which he did keep, even
to his own people. It served him well in deceiving them
over his failure to fulfil whatever constructive points
his party programme had.
Now that war has broken out, Versailles helps Hitler
again. Propaganda and facts supplement each other
ideally in his favour. Dangling the threat of another
Versailles before his people's eyes he can extract much
goodwill for his war effort. They were unable to prevent
his war policy so they feel now caught up in it them-
selves.
How many of them can believe, even if they want
to, that the present governments of the Western powers,
will not impose another Versailles on Germany once
they win the war?